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New Measures of World

Economies
« The newmeasureis Purchasi ng Power Parity ( PPP).
2003
L US $10 trilli on
2. China $ 6trillion
3. Japan $3 5trillion
4, Inda $2 6 trillion
5 Ger many $2 1 trillion
6. France $1L 5trillion
7. UK $1 5trillion
8 ltdy $1 4trillion
9. Brazl $1 4trillion

10. Russia $1 3trillion
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New Measures of World

Economies (cont.)

e Chinaisthe second largest
economy based on PPP I ndex
and just surpassed Japan. It
wll bethelargest sing e
economy by the year 2020.

 Indiaisthe fourthlagest
economy, and it wll become the
thrdlargest economy by the
year 2020.
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The Triad Power

As of 1987

e 75%of worldtrade
was concentrat ed
amongthetriad
power nations.

e 70%of world GDP
was concentrat ed
amongthetriad
power nations.

CANADA
UN TED STATE

e Thetriad power
despera dy needs
economc growh
tosustan
enpl oy ment and
politicad stahility.

EUROPEAN
UN ON
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Evolution of the Triad Power:
First Round

EUROPEAN JAPAN

UN ON (ASEAN BL OCK)
(EFTA)
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Evolution of the Triad Power:

Second Round

900 MLL ON PEOPLE

NORTH &
~— SOUTH
AMER CA

EU &
EASTERN
—EUROPE

600 MLLI ON PEOPLE 1800 MLL ON PEOPLE
(INCLUD NG CH NA)
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Some Observations for Cross-

Cultural Research Realities

« 15 billion peopl einthe worldlive onless
than one ddlar per day income. 70%of them
areinrura areas.

3.0 billion peopl elive onlessthantwo dollars
per day income

* 92%of the world s net new popul aion wll
come fromthe emergng nati ons as a
consequence of rapid aging o populationin
advanced countries

Chi na |nd a
Less than $1/day 19 % 44 %
Less than $2/day 53 % 86 %

Source: Earl Kelogg Mce Chancdlo Inernationd Programs, U UC
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Fundamental Shift in Cross

Cultural Survey Research

| NTERACTI VE
(HOW)

Emer ging Goss-
Cutud Survey

Research

COGNIT VE BEHAM OR

(WHAT)

Current Q o0ss-
Cutud Survey
Research

NONINTERACTI VE

e Thereis an emer g ng gap bet ween battom of the pyram d cross-
cutural research opportunties and top of the pyram d cross-cuturd
research met hods. n
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Non-Traditional Cross Cultural Survey

Research Methods & Techniques

S X DEGREES

XPER MENTAL OF
SURVEYS SEPARAT ON

USAGE
RESEARCH

ON- LU NE CHAT
RESEARCH

| NVENTORY
RESEARCH

ODESSEY
RESEARCH

GOSS P
RESEARCH

LI STEN NG KEY
POSTS | NFORMANT
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7!l Portfolio of Cross-Cultural

1111l Survey Research Methods

BEHAM OR

COGNI T VE

NONINTERACTI VE |INTERACTI VE
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Emerging Issues in Cross-

Cultural Survey Research

e Tom Swft and hs Hectronc Mach ne

 Analytics becomes as i nportant as dat a
cal ection

e Parametric vs. non- parametric staistical
| ferences

* Increasing ro e of the researcher i n add ti on
toresearch met hod

* Interaction effects (researcher x nmethod x
respondent) interaction are key tounderstand

 Bhcs andintegrityof researcher and
research nethods

e Rseinthe outsider-insi der perspective
debates
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Inthe 21t Century, economic ggowt his norelikdyto
come fromemnmerg nglarge nati ons such as Br azl,
Russia, Inda and Chi na (BR C Report)

Most peopleinthe emerg ng narketsliveinnon metro
areas and they areillitera e

Tradtiond cross-cuturd survey research nethods will
not be un versdly useful i nthese markets

We must deve op a portfdio of cross-cutura research
techniques that incl udes both cognitive and behavi o
domains (what toresearch) and both nonirteracti ve and
| nt er acti ve process (howtoresearch)

Severd non traditi onal techni ques such as six degrees
of separation, listen ng post, key i nf ormati on and
Inventary research may be usef U addtions to traditi onal
cross-cuturd research nethods

©2004 Dr. Jagdsh N Sheth Al rightsreserved.
U/ Emer g ng Opportunities & Challengesin Goss-Cuturd Survey Research 09-30-04




	Economic Growth Engines for the World
	New Measures of World Economies
	New Measures of World Economies (cont.)
	The Triad Power
	Evolution of the Triad Power:  First Round
	Evolution of the Triad Power:  Second Round
	Some Observations for Cross-Cultural Research Realities
	Fundamental Shift in Cross Cultural Survey Research
	Non-Traditional Cross Cultural Survey Research Methods & Techniques
	Portfolio of Cross-Cultural Survey Research Methods
	Emerging Issues in Cross-Cultural Survey Research
	Conclusion

